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INTRODUCTION • Finally, we will talk about money: what consti-
tutes a good or a bad deal? We will be insist-
ing on the importance of a special factor that 
many people overlook. And how a poor or 
good choice on that factor can have a SE-
RIOUS impact on your vacation. (Page 24)

Ready? Then let’s dive in!

You will turn the key in the door. And then…

And then one of two things can happen: you will 
either instantly get a good feeling… or a bad one.

If you are currently thinking of renting a short-term 
apartment for your Paris vacation, then you are 
reading THE report you need to read.

Inside this report, you will find:

• The specificities of Paris that you need to be aware 
of (size, transportation, key locations…). And 
consequently, which LOCATIONS to avoid and 
which to choose - you’ll discover how this can give 
you a LOT more TIME during your stay. (Page 4)

• Everything you must know about the APART-
MENT itself. What you need to look for before 
you book, what might (too often) be missing and 
what you need to check carefully. (Page 12)

• A commonly forgotten part is the HUMANS in-
volved in your rental. From your first interac-
tions during booking to when you arrive, emer-
gency matters or simply using the apartment’s 
amenities. What you will learn here about “the 
people behind the rental” could turn your 
vacations from potential nightmare… (Page 16)



KEY #1

The Right Location 
Can DOUBLE Your Time 
AVAILABLE FOR ENJOYING PARIS

When searching for your apartment, the FIRST 
question you need to address is…

WHERE.

Where in Paris should you book?

If you are used to traveling, the trick here is that 
the answer to the “location question” will NOT 
always be the same depending on which of the 
world’s cities you visit.

In some parts of the USA or Australia for instance, 
one might prefer choosing some an upmarket 
suburb, while sometimes the town centers are 
business of political districts that can be of little 
interest to reside in. In London, there are different 
districts dotted around that can give you different 
atmospheres and different vacation experiences. 
In each city, there will be places to avoid and plac-
es to target - and it’s sometimes counter-intuitive.

Hence in order to choose properly, you need to 
know the basics of PARIS.

Thankfully, the basics are quite simple for Paris:

 

Paris districts (arrondissements) are numbered 
from 1st to 20th, spiraling outwards like a snail 
shell, such that the low numbers are the most cen-
tral. 

What we mean here by central, for the purposes of 
choosing your apartment, is from the 1st to the 8th, 
i.e. the most central districts.

a -  Paris is a rather small (for a capital city).

b -  Most activities and desirable locations are located in the very 
center of the city.



Also, the most central areas also tend to be the 
safest, meaning you can safely stroll the streets, 
even at night (one notable exception is the small 
area of Les Halles in the 1st district which should 
be avoided at night, but we would never offer an 
apartment there).

Based on this, choosing becomes much easier:

A. Because Paris 
is small, you can 
enjoy most of 
the city on foot.

Walking in Paris is very enjoyable. The streets are 
beautiful and wonderfully atmospheric, almost 
like a theatre in which the Parisians are the actors, 
going about their daily lives. The architecture is 
a sight to behold, notwithstanding the curiosities 
that you will meet on your way.

A quick tip about walking: When wandering around 
Paris, raise your eyes: a lot of building have details 
on the upper floors that you will enjoy admiring.

B. Most interest-
ing sights are lo-
cated in the very 
center of the 
city.

This makes it VERY useful to live in a central apart-
ment. 

Here’s why:

Imagine you visit several sights or places during 
the day, using the admittedly good public transport 
system.

In that case, come the end of the day, you might 
feel tired after such a day of discovery. Therefore 
not feeling like going out and taking transports 
again… 

So if you reside outside the interesting center, you 
might end up staying at home most evenings, and 
missing out on a lot of what Paris has to offer…



On the other hand, if you live in the center, 
this is PERFECT.

Because even if you’re a bit 
tired in the evening, you will 
also be able to also enjoy 
MANY others activities and 
places in the evening, just a 
stone’s throw from your apart-
ment, a FEW STEPS from your 
apartment. Easy!

If you are central and not sure 
where to go out in the evening, 
you can just pick one direction 
on your first evening (say north) and discover good 
restaurants and places in that direction.

Then the next evening, you can go west of your 
apartment and discover other ones.

And so on…

Imagine you do this 3-4 times during a 10-day 
stay… this quickly increases the number of places 
you visit and experience by 20 to 30%, compared 
to the ones you would otherwise have visited, sim-
ply because most sights will be within easy walking 
distance from your apartment.

It’s true that there are some 
lovely and upmarket areas out-
side districts 1 to 8 (Montmartre 
in the 18th, the north of the 
16th, the south of the 17th). 

While these are fine for long-
term living, they are not so good 
for a short-term vacation be-
cause you will need to use pub-
lic transport almost every time 
you go out to visit the sights of 
central Paris.

Much better to be central and not have to use pub-
lic transport every day.

The more central your location, the more great places 
you can visit during your short stay. That’s why you 
want to book a CENTRAL apartment, within the 1st to 
the 8th district (there is a reason why locations like the 
Marais, Ile St Louis or Saint Germain are some of the 
most desirable and hence expensive districts of Paris, 
compared other less central ones, where there are far 
fewer points of interest).

“Living in the heart 
of it all increases the 

activities you can 
do, without you be-

ing more tired.”

Summary



KEY #2

Know These 2 
Apartment Criteria

Now, let’s move on to the things you need to know 
about choosing the APARTMENT itself.

Consider one thing: you will be spending a LOT of 
time indoors.

Let’s clarify this point: 

Here are some of the activities you will do INSIDE 
Your Apartment: 

• Cooking (if you’re like some of us here in our 
office who like to cook meals when on vacation 
- especially in a place like Paris where you have 
easy access to fine ingredients: fresh produce, 
cheeses and many delicious specialties…)

• Eating (having cooked or brought food back to 
your Paris home)

• Relaxing, reading, watching TV…

• Emailing and keeping up with friends (Face-
book, posting photos...)

• Planning your next day

• Showering

• Cuddling

• Sleeping

Let’s do the math.

Overall, you are probably going to spend between 
1/3 and 1/2 of your waking hours INSIDE your 
apartment.

So compared with a hotel room, an apartment is 
definitely a LOT more than a just a place to sleep.

Hence, you want to pick your apartment carefully 
and opt for MORE than just the bare basics (we’ll 
come back to this point further down, but if you 
pick right, a small increase in price can provide you 
with a DISPROPORTIONATE increase in quality)

In other words, you want to SPEND SOME TIME 
CHOOSING…

How?

You need to consider 2 criteria: PRACTICALITY and 
DESIGN.

You could add more aspects but by and large most 
would somehow boil down to these two fundamen-
tals.

Be aware that the Right Apartment is strong on 
BOTH of these two fundamental aspects.



I believe this component is THE 
most important one. Since if 
you don’t have it, well…
I’ll tell you a story here:

#1 
The “Practical” 
Component

Marc, our marketing consultant, went to Italy last 
summer with his girlfriend. They booked an apart-
ment from one of the major listing sites.

On the pictures, the apartment looked great: de-
signer style, with Wi-Fi internet, a stylish bedroom 
and even a Jacuzzi, all for a very decent price.

What of the result?

The design was indeed good, and the apartment 
LOOKED exactly like the photos… 

However:

- The furniture was made of cheap plastic, so al-
though it looked good, some drawers and doors 
simply fell apart when you touched them...

- The Jacuzzi was there… only it took about an hour 
to be filled, and there was far from enough hot wa-
ter to fill it! As a result, a useless cold water Jacuzzi, 
in which Marc caught a cold!

- There was enough cutlery for… 2 people... for 1 
meal. Which means 2 cheap forks, 2 unsorted 
knives, 2 spoons… Talk about the bare basics!

- There were no salt, no pepper, and no oil… none 
of the cooking basics.

- There was Internet all right… but it was supposed 
to work via a strange little box that you had to re-
boot every night and then hang above the fridge 
in order to get a half-decent connection! That cost 
Marc and his girlfriend a lot of time (because they 
had to work a little each day on the Internet and 
could barely do it) and made it hard to find good 
places to eat (because advisory websites where in-
accessible due to the very poor web connection).

Morale of the story? 

You can simply have your vacations KILLED if you 
don’t have the PRACTICAL component properly 
sorted.

Further down in this report, you will find a checklist 
that will help you when booking an apartment.

But before that, let’s talk about the final aspect:



#2 
The “Design” 
Component

Historic Parisian architecture is unique. 
So rent a piece of Paris history.

Concerning Paris, the design component really matter. Here’s why:

The historic center of Paris (Ile Saint Louis, Mara-
is) is a well-preserved fairytale testament to 
17th century construction, with typical wood-
en-beamed ceilings, long French windows and 
hardwood or quirky ceramic floors.

In another style, other parts of central Paris (5th, 
6th, 7th, 8th) were conceived, designed and built 
in the 1900’s, during Baron Haussmann’s broad 
rethink that gave rise the capital’s 
classical and more strict layout 
and architecture.

The Haussmann style is charac-
terized by ornate carved stone 
façades and refined interior de-
tailing: ornate ceiling and wall 
moldings, marble fireplaces, her-
ringbone parquet floors.

These architectural styles are an essential es-
sence of visiting Paris, so you don’t want to miss 
out on this charm by renting an apartment in a 
modern building, the style of which could be 
found in any city in the world.

Lighting is an essential (and often 
overlooked) part of the design element

When you spend time in your apartment, lighting 
plays a big role in creating the kind of warm and wel-
coming ATMOSPHERE that makes an apartment feel 
like a HOME.

Unfortunately, most owners offering 
their apartments on the big ‘bnb-style 
platforms, all too often neglect this as-
pect and consider lighting as a purely 
practical function enabling you to sim-
ply see.

Instead of just putting a 100 Watt light 
bulb in the center of the ceiling or a 

500 Watt halogen lamp in a corner (both will enable 
you to see), putting multiple low-power indirect light-
ing (table lamps, indirect spotlights, etc.) will not only 
enable you to see (obviously) but also create the kind 
of warm and welcoming atmosphere that you will en-
joy spending time in.

Lighting is so 
much more than 
just a means to 

see!



With design, the devil is 
in the details

 Even if you book a historic Haussmann apart-
ment, painted in subtle colors and with elegant furniture, 
there are a lot of small yet important details that will 
make the whole place feel either warm and welcom-
ing… or empty and soulless.

Look, apartment design can make you feel either 
one of these two:
- Feeling like you’re staying in a simple rental 
apartment, with which someone is trying to make 
the most money possible from you by renting you 
their floor space.
- Feeling like you’re staying in a rental HOME, 
where someone is offering you a WARM and 
generous experience that you will remember for 
years.

How is that achieved?

An apartment might have nice furniture. But if it 
has rows of empty shelves, no little cushions on 
the sofa, no decorative objects on the coffee table 
and side tables... it’s going to feel cold and bare.

It’s going to feel like the owner did only the bare 
minimum that he had to, to be able to call his 
apartment “furnished”.

On the contrary, an apartment that has a mix of 
interesting books and decorative objects on its 
shelves - perhaps acquired during travels around 
the world, that has artfully assembled antique ob-
jects on the side tables - carefully chosen at local 
flea markets, that has and a smart collection of 
magazines on the coffee table, that has small dec-
orative cushions on the sofa that echo the color 
of the curtains...

An apartment like that is going to feel like a real HOME 
(even if it was just finished the previous week!). Not 
cluttered nor overly personal (it’s a fine balance...) but 
rather warm, welcoming, GENEROUS and nicely lived 
in (a bit like the charm and gentle patina of a classic 
car interior or that great feeling you get in your favor-
ite pair of jeans or nicely broken-in shoes...).

Now, to help you choose your apartment, I’ve pre-
pared a practical checklist:



My apartment 
checklist

This checklist is designed to help you avoid booking a bare & 
basic apartment. Before booking your vacation rental, run through 

and check the following points with the renter (unless you book 
with A La Carte Paris, in which case all these aspects are already 

pre-checked and validated for you).

PRACTICALITIES :

Complete and matching cutlery (6 
of each)

Complete and matching crockery 
(6 of each)

Matching water/wine/Champagne 
glasses

Complete set of pots and pans

Cookware (strainer, wooden 
spoons, steak & bread knives, etc.)

Basic cooking ingredients: salt, 
pepper, oil

Toaster

Coffee machine

Hot water kettle

Dish washer

Clothes washer

Clothes dryer

Matching towels (one large 
and one small per person)

Hairdryer in the bathroom

Extractor fans in the lavatory 
and bathroom

Wi-Fi Internet (that WORKS!)

TV with English channels



DVD player (with zone 2 films 
provided)

iPod dock or hifi with aux 
cord

Thick hotel-quality mattress

Full-length mirror

Black-out lining on bedroom 
curtains

Quiet bedroom (either court-
yard facing or double glazed)

Electric fan (one per bedroom), 
A/C unit if booking for August.

Elevator if above 3rd floor

Design aspects :

Attractive photos can be mislead-
ing, especially at a glance.
This list will help you look more 
closely.

Fundamental historic Parisian 
charm 
(beamed ceilings or ceiling moldings, pe-

riod hardwood floors, marble fireplace, 

wall moldings - although that is rare in 

small units, etc.)

Not too low a ceiling 
(at least 2m40)

Adequate windows + natural 
lighting

Evidence of good lighting, 
with multiple low-power indi-
rect light sources - especially 
in the living room

Evidence of furniture being 
“quality” and NOT “discount”

Restrained and controlled pal-
ette of colors

Books & decorative objects on 
shelves (no empty shelves!)

Coordinated decorative items 
on coffee & side tables

Does the apartment look nicely 
“lived in”? 
(but NOT cluttered or overly personal)

Curtains 
(nice curtains are expensive so some own-

ers cut corners)

Small cushions, that often 
echo the curtain colors

Is the bathroom clean and 
modern?

If the walls appear curved in 
the corners, that is evidence of 
a (very) wide angle lens being 
used to make the room appear 
bigger than it is 
(ok to photograph small bathrooms this 

way, but not living rooms)

Does the apartment appear GEN-
EROUSLY appointed? 
(BEWARE: it stands to reason that an own-

er who only does the bare minimum to 

their apartment is probably also going to 

have a very minimalist approach to ser-

vice...)



KEY #3

The human
factor

So far, we’ve discussed the location and the apart-
ment itself.

There is a third component to having a wonderful 
vacation… which might not have crossed your mind.

You might be tempted to overlook it. You might be-
lieve it matters less than the previous two…

Don’t.

Because it may condition whether your vacation 
turns out to be a nightmare… Or a dream.

So what is this third component?

HUMANS.

Behind every website you browse and behind any 
apartment you rent, you always have PEOPLE. 

Either the apartment owner (if you book through a 
big listing site) or the people working at the short-
term rental agency.

Why do these PEOPLE 
matter SO MUCH?

Because they:

• Listen to your requirements, provide information 
about the apartments and help you choose the right 
one for your needs

• Receive your money and reserve your slot on the 
planning

• Prepare the apartment for you before you arrive

•  Welcome you when you arrive

• Help you settle in, with guidelines about how every-
thing works in the apartment and how to get around 
in the area

•Help you should an issue crop up during your stay

• And a lot of other things besides…

Now, concerning these humans behind your apart-
ment rental, you need to consider two possible sce-
narios:

“The A la Carte Paris staff 
was warm, friendly, helpful, 
and available throughout 
our stay.”
Robert Munoz, Seattle, WA



a.They may lack 
experience, be too 
busy for you or 
unfriendly

 Humans condition whether 
your vacation turns out to be a 

nightmare… or a dream.

Think about it: large ‘bnb-style rental platforms, hosting thousands of rentals, are a para-
dise for owners who don’t want to invest time or money in the “business” of renting out their 
apartment. There is no listing fee, no commitment, no overhead and no responsibility. This 
is great for casual owners who just want to make a bit of cash on the side in this slumped 
economy and - hey, if they change their mind or run into trouble, they can just cancel all 
bookings at the click of a button and ignore any angry messages from disgruntled guests.

So for every admittedly wonderful host, there’s an-
other host who is unprofessional or inexperienced 
and can’t relate at all to the requirements and ex-
pectations of today’s rental clients.

What is the problem if a 
host lacks experience?
An amateur or inexperienced renter might:

• Not be aware of the standards and expecta-
tions of today’s international renters, leading to 
disappointment for you.

• Not yet have a reliable and robust service in 
place, leading to frustration.

• Not be able to solve certain types of problems... 
or maybe they will improvise a solution but only 
after 3 or 4 days...

What is the problem if 
a host is too busy?

Some private owners are tempted to try and run a 
short-term rental apartment around their day job. 
This can often mean that owners let their rental 
take the back seat to their main day-job revenue 
stream. Or, even with the best intentions, work 
commitments beyond their control (they have a 
boss & clients...) can sometimes leave owners un-
available to deal with urgent rental issues.

You can easily imagine 
how your precious vaca-

tion days would be ruined 
and wasted…



Similarly, some recently-formed rental companies have 
not been around long enough to put together a ro-
bust team with which to properly and professionally 

manage their rentals. Or maybe they are just not (yet?) 
profitable enough, and their shoestring budgets simply 

don’t allow them to hire the team they would like to...

Similarly, what 
happens if the 
people behind 

your rental are 
abrupt and un-

friendly?
Firstly, there are substantial differ-
ences between French culture and 
American, Canadian or Australian 
expectations.

These differences can sometimes 
lead to bewildering disconnects, 
with the American or Canadian or 
Australian tenant perceiving the 
French renter to be abrupt, incon-
siderate and unyielding, while the 
French person perceives the Amer-
ican or Australian to be unreason-
ably demanding and impatient.

To avoid these frustrations, it is not 
enough to deal with a person who 
merely speaks your language; you 
also need to be sure that the people 
you engage and interact with share 
your culture.

Cultural differences are often charm-
ing and part of the reason you travel 
in the first place... but when it comes 
to your rental, you just want to deal 
with people who UNDERSTAND you 
and your expectations.

Finally some people, regardless 
of their nationality or culture, just 
seem to have a very negative out-
look on life and tend to be obstruc-
tive or downright unpleasant to deal
with.

These kinds of people might not be 
forthcoming with the clear answers 
you need about your apartment. 
They may be painful to deal with, es-
pecially considering money issues. 
Should you have an issue or prob-
lem during your stay, you might not 
get the treatment that you would 
expect. And so on…

Now, look at the opposite scenario:

Meaning that they can both:

- Answer your questions, resolve 
issues quickly and efficiently

- Make your vacation a special and 
memorable experience

Extraordinary?

Imagine you have questions about 

B. Or they can be 
friendly, consid-
erate, taking the 
time to listen, 
and properly… 
experienced.

your apartment before booking 
(maybe because a detail is missing 
from the website, maybe because 
you have kids (or a Chihuahua!), or 
are a senior citizen, or simply be-
cause this is your first time in Paris, 
etc.).
They answer you quickly and clearly.

If you have questions about the 
functioning of the apartment after 
your arrival, or where to find a par-
ticular shop or service in the area, 
they help you.

If you have an issue of any kind, they 
solve it. FAST.

When you talk with them:

- They take the TIME. 
- They LISTEN.
- They consider you as they would 
FRIENDS.

Overall, they make you feel Warm & 
Fuzzy inside …

Sounds nice, doesn’t it?

But there is ONE outstanding ques-
tion:

How can you KNOW for sure, in ad-
vance?



How can you be sure to deal 
with friendly, customer-orient-
ed and experienced humans?

How can you avoid unfriendly 
and inexperienced people?

-played on the agency website 
or the private apartment page. 

If an owner is friendly, it will 
shine through in the way they 
write about their apartment.

If an agency is friendly and cus-
tomer-oriented, it will shine 
through on their website, their 
team page (About Us), their 
Facebook page, through their 
emails and their tone of voice 
on the phone, etc.

Remember: The Self is Always 
Shining Through.

Just look for the clues.

Using these simple pointers, 
you should quite easily be able 
to sift the wheat from the chaff 
and find the right people/com-
pany to deal with when booking 
your apartment.

Eventually, you will be left with 
only one question...

Money.

and/or their management has 
not trained and instructed them 
on the importance of putting 
customers first and building 
and preserving a confidence-in-
spiring reputation (this is more 
important than ever in today’s 
social-driven Recommendation 
Economy).

While some private owners 
might be experienced, you will 
understandably tend to deal 
with more experienced peo-
ple if you deal with agencies. 

Especially if the agency has 
been operating for a number 
of years (10+ years is usually a 
solid indicator, especially as to 
survive 10 years in a very com-
petitive market, they must be 
doing pretty much all the funda-
mentals right!). Usually, you can 
find this info on their website, 
or else you can ask them on the 
phone.

Look for further evidence of ex-
perience in the number of re-
views and testimonials dis-

Lack of experience occurs 
most often with private own-
ers (or small new companies), 
simply because experience – by 
definition - comes with having 
had a great many past custom-
ers.

Especially as the learning curve 
in short-term rental is steep 
and arduous. I speak from ex-
perience, having myself made 
many mistakes (I prefer to call 
them learning experiences) in 
the past, which enabled me to 
continuously and iteratively im-
prove.

A lot of private owners (if you 
use the big ‘bnb-style platform 
sites) can be friendly… but only 
a few will have real experience.

Unfriendliness, or lack of 
time for you, can happen with 
both private owners and with 
certain rental agencies.

With these agencies, it can hap-
pen because their employees 
are overwhelmed (short-staff-



KEY #4

Rich Deal, Poor Deal. 
“VFM”… Or what you 

must know about Price 
and Money

C o n -
s i d e r 
this:

 
H o w 
m u c h 

do you improve the quality 
of your vacation, when you 
spend a bit more money?

No, really. Take a second to con-
sider:

How much do you improve 
the quality of your vacation, 
when you spend a bit more 
money?

VFM matters because:

If you buy a price and focus only 
on money rather than VFM, you 
will at best get a so-so apart-
ment (and when an apartment 

And the 
reason for 
that was 
s i m p l e : 
you didn’t 
have any 
choice!

However today, if you are in 
your thirties, forties, fifties, or 
over… 

You might have more comfort-
able financial means than be-
fore.

So you can stop “buying a price” 
and considering only money… 

You can now consider VALUE 
FOR MONEY (VFM).

VFM is how much “Bang” you 
get for every “Buck” you spend.

Of course, while you search for 
your vacation apartment in Par-
is, one question will probably be 
on your mind:

How much will it cost?

We will answer that in a minute.

But before that, I would invite 
you to ask a 2nd related ques-
tion:

What will you 
GET for Your 
Money?

When you were traveling as a 
teenager, any old mat on the 
floor might have been enough. 
When you were traveling as a 
young adult, a cheap hotel or 
‘bnb might have been ample.

You could only afford to 
“buy a price”, not buy a 

level of quality.



How much should I spend?

The Price-to-
Value Curve

If an apartment looks average, it 
probably is. And unless it costs 
very little, it typically will not of-
fer very good VFM.

On the other hand, if an overtly 
luxurious apartment is very ex-
pensive, it will likely be good… 
but because of the well-known 
law of diminishing returns, it 
will tend not to offer very good 
VFM. On the high-luxury end of 
the market, VFM tends to stag-
nate or even regress as every 
extra “Buck” tends to gets you 
less and less “Bang”.

So where is the VFM sweet spot?

In order for you to get an idea, 
here is a graph you can use:

comparison. If a friend of yours 
discovered a small restaurant 
that serves a really good meal 
for $50, it might be considered 
good VFM. You might come 
back regularly and enjoy it ev-
ery time. Now if you search the 
Internet, find a restaurant that 
costs $100 per person, but is 
rated 5 stars by over 200 peo-
ple, then you may not go often… 
But you know then when you do 
go, you will have an EXTRAORDI-
NARY experience.

In other words: 

Focusing on money alone is 
unfortunate.

Whether your budget is BIG 
or small, you should always 
concentrate on Value For 
Money.

The key here is to spend some 
time researching good VFM, in-
stead of only searching for low 
prices.

Still, your initial question re-
mains:

is so-so on an Internet platform, 
who knows what it might be like 
in reality, not to mention other 
aspects like the human factor 
you’ve read about).

This is what you might call a 
Poor Deal. 

Have you ever decided to go 
to a restaurant only based on 
low price, and ate poorly? It was 
ok because you just needed to 
ingest some calories... but not 
something you would remem-
ber (unless the food was epi-
cally bad, in which case maybe 
you did remember... because it 
made you sick).

On the other hand, if you focus 
on VFM, you will ensure that you 
get a Rich Deal. If you pay little 
but focus on VFM, you will have 
something nice. If you pay a bit 
more and still focus on VFM (not 
just money), then you can start 
reaching a FANTASTIC EXPERI-
ENCE… This is what you might 
call a Rich Deal.
Let’s go back to our restaurants 



will proudly call HOME during 
your stay.

2) Therefore buy the best you 
can (but stop short of the mar-
ble-clad opulence that often 
signals diminishing returns)

3) Ensure Value-For-Money by 
screening the apartments and 
agencies you look at, using the 
lessons of Keys 1 (Location), 2 
(Apartment Practicality and De-
sign) and 3 (Human Factor).

the graph, each time you spend 
a little more money, the quali-
ty of your stay measurably im-
proves.

This is where you want to pick 
your apartment: not so cheap 
that your stay is severely com-
promised, not so expensive that 
you enter the marble-clad luxu-
ry realm of diminishing returns.

Lower down the central portion, 
you will have a decent stay with-
out spending too much. Higher 
up the central portion, you will 
spend more money and get 
back much more enjoyment 
from a special and memorable 
stay. 

It’s really quite easy now that 
you’ve read Keys 1, 2 and 3 of 
this report.

Here are your 3 practical take-
aways to help you maximize the 
Value-For-Money of your stay:

1) Paris is a premier-class cap-
ital city which merits a pre-
mier-class apartment that you 

On the extreme left, you can see 
very cheap deals, but with low 
value: these are the youth hos-
tels, ‘bnb’s, staying on a friend’s 
airbed or couch-surfing.

On the extreme right, you can 
see expensive luxury accommo-
dation.

Notice how above a certain 
amount, value tends to stag-
nate to drop away (this is typical 
of many different domains).

You have to ask yourself if a 
100% marble bathroom and 
signature designer furniture 
(or collectable antiques), or a 
sprawling living room are really 
worth paying 3 times more for...

What if experience of what re-
ally WORKS combined with a 
good eye for STYLE and fine de-
sign made it possible to offer an 
apartment that was simultane-
ously practical, beautifully pre-
sented, and also affordable ?

Good VFM tends to be located 
in the middle. On this portion of 



Conclusion

Your Booking Options…
And what about Us ?

Now, we have given you our take on some key criteria.

Two broad options exist within which you will choose your apartment:
- Agencies : a very disparate assortment of well over 100 short-term rental agen-
cies, some based locally in Paris and some not, ranging from small one-man-bands 
to big corporations offering up to 3000 owner-operated units.
- ‘bnb-style platform listing sites : no selection criteria at all, all prices and all quali-
ties.

differentiates us from the great 
many mainstream agencies out 
there.

Here is how:

1- Only Prime Cen-
tral-Paris Loca-

tions:

Every single one of our apart-
ments is located either in the 
very center of Paris (many in 
the historic Marais district) or in 
comparably attractive areas.

Unlike more generalist compa-
nies and listing sites, you can’t 
go wrong with A La Carte Par-
is because we refuse sign up 
apartments that don’t have a 
first-rate location. That makes 
choosing easy for you.

The 4 Keys described above 
are the boiled-down recipe for 
a successful stay in Paris. This 
4-Key recipe results in good 
business, which leads to hap-
py guests, which leads to more 
good business, in a virtuous 
win-win circle.

It’s as simple as that.

Furthermore, A La Carte Paris 
does not try to be all things to all 
people: we are not competitive 
on long stays (many months), we 
have nothing to offer the typical 
student and we are not expect-
ing to steal clients from the Ritz 
Palace on Place Vendôme.

Instead, our agency focuses 
on a specific positioning that 

What can you ex-
pect if you book 

an apartment using 
our agency  A La 

Carte Paris ?

I created A La Carte Paris in 
2002. What initially started as a 
one-apartment website (testing 
the market with my own home!) 
has grown into a 60-apartment 
agency that employs a team 
of 12 people to manage the 
around 1200 stays per year, in 
a very hands-on manner.

I attribute the success of A La 
Carte Paris to our applying the 
4-Key mantra that we have pre-
sented to you in this report.



When I created A La Carte Paris in 2002, there were very few short-term rental agen-
cies in Paris and they all offered so-so apartments. I decided to make fine quality apart-
ments my niche and A La Carte Paris quickly became known for offering ONLY beautiful 
high-standard apartments.

The same holds true today (we even have an in-house interior design service, which to 
my knowledge is unique on the Paris rental market), so you cannot go wrong because 
we only offer high-quality apartments with strong visual appeal and a warm, welcoming 
feeling.

2- Only Fine Apartments:

3- Serious Customer 
Care and Human Warmth
You’ll see the human factor shine through on our blog, our Facebook fan page and our 
website. You’ll feel it when you interact with us, whether by email, telephone or in person.

We go the extra mile by offering a free newsletter that goes out regularly to over 35.000 
fans (whether they have booked with us or not), offering valuable content and insider 
tips, including several valuable Free Reports like this one.

We not only all speak English, but we all TRULY UNDERSTAND the American, Canadian 
and Australian cultures (I for one have lived in London, Los Angeles and Sydney). We 
share your expectations.

On our website, you can browse over 300 up-to-date guest reviews, which will give you 
a better idea of what is expecting you when you stay with A La Carte Paris.

Your Best Paris Stay. 
Ever.

http://blog.alacarte-paris-apartments.com/
https://www.facebook.com/alacarteparis
http://www.alacarte-paris-apartments.com/
http://www.alacarte-paris-apartments.com/
http://www.alacarte-paris-apartments.com/A-La-Carte-Paris-Trip-Advisor-Reviews


Then, if or when you decide to book an apartment with 
us, you will exchange with Katy, our booker. Katy can be 
contacted at: katy@alacarteparis.com, she is quick to reply 
and can really take care of you and advise you and help 
you choose the right apartment for your trip.

“I asked for a suggestion based 
on traveling with my teenage son. 
I couldn’t be happier with the 
choice. It was a lovely apartment 
in a wonderful neighborhood. 
We had a great week!”

Kevin Hill, USA

4- Optimum Value-For-Money:

of service (employing a team a 
great people costs money, and 
I prefer building and retaining 
a great team than paying for in-
cessant advertising!).not only to come back for more, 

but to spread the good word 
around him (in today’s era of In-
ternet-amplified reputation, this 
is HUGE).

This repeat business and am-
plified word of mouth (in which 
you too can participate, by sim-
ply forwarding this free report 
to a friend looking to travel to 
Paris) means we can spend less 
money than certain competitors 
on advertising to acquire new 
customers and more money on 
providing you with a TOP level 

On the VFM curve, I reckon 
we’re bang in the green sweet-
spot. This is no coincidence; this 
is by deliberate design.

No marble-clad bathrooms, no 
signature designer furniture or 
priceless antiques, no sprawling 
unaffordable living rooms. Just 
the practical comfort of modern 
amenities, together with tru-
ly MARKET-LEADING DESIGN, 
charm and high-impact visual 
appeal.

The upshot of this 4-Key focus 
is that a guest who stays with A 
La Carte Paris typically isn’t just 
“satisfied”... but rather becomes 
a raving fan... who is very happy 

Having a good eye 
for design is free!

Word-of-mouth 
means:
- less money on 
advertising
- more money on 
quality

mailto:katy%40alacarteparis.com?subject=
http://www.alacarte-paris-apartments.com/A-La-Carte-Paris-Trip-Advisor-Reviews
http://www.alacarte-paris-apartments.com/A-La-Carte-Paris-Trip-Advisor-Reviews


“We highly recommend A La Carte Par-
is. This is the third time we have rented 
for a month from them. We never hesitate 
recommending them to our friends. The 
apartments are just the way they look on 
their site. They go out of their way to make 
sure you have a pleasant stay. Thanks 
again to the A La Carte Team.”

Marilyn and Gerry, USA

And now… it’s up to you!

I sincerely hope this report will help you in picking Your Ideal Apartment in Paris, 
whether you stay with A La Carte Paris or not.

If you do want to try out our apartments and our service for yourself, then just head 
over to our website, browse our apartments (a real pleasure in and of itself) and 

when you’re ready, send in a request!

Yes I would like to have a look at
A La Carte Paris’ Apartments

If you found value in this report, 
then feel free to distribute it or send 
a copy to a friend interested in visit-
ing Paris !

“Your courtesy, honesty, integrity and friendliness made our 
Paris vacation very special. Thank you.”

Lucy Young, Sydney, NSW, Australia

http://www.alacarte-paris-apartments.com/
http://www.alacarte-paris-apartments.com/

